Linked {3}

(B MANAGER

27 Giugno 2018






The Economic Graph | Global

MEMBERS COMPANIES JOBS SKILLS SCHOOLS

560M+ 20M+ 14M+ 50k 29k+



o
IN vision

Create economic
for every mem
global wor

opportunity
per of the

force

®
1IN mission

Connect the world’s protessionals
to make them more productive
and successful



The Economic Graph | Italy

MEMBERS

COMPANIES SKILLS SCHOOLS

11IM+ 458 11k+




Executive Summary part 12

Job titles Current
Dirigente  Chief Executive Officer
Chief Operating Officer

Chief Commercial Officer

Cerca

Chief Financial Officer

General Manager  Managing Director

4 \MPRENDITORE @ MANAGER

Chief Operations Officer  Director

Manager  Country Manager
Country General Manager

. L : . Director of Sales  Director Operations
Accendiamo insieme il motore della ripresa

Executive  Sales Manager

4.Manager ti offre un motore diricerca su tutti i temi di maggiore interesse per manager e imprenditori.
. ) ) . Head Of Operations
Con 4.Manager trovi il meglio dell'informazione su:

Head Of Marketing  Head Of Sales

Il mondo 4Manager e’ su LINKEDINCL.

Job titles Current A 4 Head Of Finance  Headof IT

Head Of Human Resources

Owner  Founder Co-Founder .
Head Of Security

Co Founder - Chief Security Officer

Chief Information Officer

Locations Locations Chief Marketing Officer
Chief Sales and Marketing Officar

Ital Ital
y + y + Sales Regional Manager
Manager of Sales

60 5 L 87 T Regional Sales Manager

total candidates Director of Marketing Sales

251,858

total candidates

Sales Area Manager +




How Italian professionals spend their time on LinkedIn
You can engage these members across multiple touch points

Connect & Communicate Research People & Companies

55% 61%

network with other professionals learn about what other colleagues are doing

Professional Insights Viewing Jobs

68%

are staying up to date on industry discussions







| eversa ge th a to engage at a deeper level with

ower of LinkedIn -
i - &y
as an executive

Customers  Employees Peers



Today’s top performing
leaders engage online

companies that are engaged on social media are:

409% 58%

more likely to be perceived as competitive more likely to attract top talent



8.2 Mitlion

C-level executives have LinkedIn profiles



CONNECT ON YOUR TERMS

STEP 1 Create an effective executive profile

STEP 2  Connect with the people that matter

STEP 3 Tailor your notifications & privacy settings




BACKGROUND
PICTURE

PHOTO

STEP 1

Create an effective
" - executive profile

Jeff Weiner - 3rd

® CEO at Linkedin

Unkedin « The Wharton School
San Francisco Bay Area

Internet executive with over 20 years of experience, including general management of mid to
large size organizations, corporate development, product development, business operations, ...

HEADLINE

See more -~
Jeff’s Articles & Activity
7,418,547 followers
HQ Trivia continues to show step
Unhdm . 6 function growth -- up to 240k...
" : Jeff shared this

2% Microsoft



STEP?2

Connect with th

people that ma

(ter

Ariel Eckstein - 2nd

Helping clients grow at LinkedIn
LinkedIn « University of Virginia Darden School of Business

New York, New York « 500+ &8

m View in Sales Navigator More...

@ Share Profile

Multicultural executive with experience working in &-{- Connect a and a track record
of success in P&L management, launching new busir zgotiations. Specialt...

B Message

S

J,  save to PDF

FU Report / Block
Highlights

B PREMIUM

15% growth in the Sales function at
Linkedin (12 months)

You both work here

See more insights

138 Mutual Connections
You and Ariel both know Meg

Garlinghouse, Bob Rosin, and 136 others

Show more v



PREMIUM
Shannon (Stubo)
Brayton

View profile

ACCOUNT PRIVACY

Settings & Privacy f

Premium subscription s

Help Center

SETTINGS

The privacy setting of your
profile can be found here.

MANAGE YOUR
NOTIFICATIONS

("} Sharevia

\_f

¢ Unfollow Liz
10D seeing posts from

Hide this post
1 WAL Lo sou this post In my feey

=] Report this post
h oAl |8 oMensiy o 1the »

= Improve my feed

STEP 3

Tailor your
notifications &

Drivacy settings




NEVER MISS OUT

STEP 4 Keep in touch with your customers
& partners
STEP 5 Keep tabs on the competition &

potential acquisitions

STEP 6 Stay on top of the leading ideas in
your industry




STEP 4

Keep in touch with
your customers and
partners

Sk In\( ider E I['(tll(

wiacturing « Ruell Malma

! :””d.l W Ranked on the 2017 Linkedin Top Companies list

Jobs Lif

Overview

Shannon (Stubo) Brayton
JNobul Marketing and
ommunscations Exocuty

£ 196 jobs posted recently

Aboutk ® Recentupdate See all

Schnelder Blectric Is the global speclalist in energy
management and automation. With revenue [ €24.7 blilions
rve customers In over

FOLLOW YOUR
CUSTOMER’S ACTIVITY

FY2016 , our 144,000+ emp
ountries, helping them to manage their energy and

Virgin Atlantic reveals what happened on the recent Airbus A350-1000 test flight:

~

‘ly__,

xv% oy

Behind the scenes of a Virgin Atlantic test flight

virgin.com



SPOT THE NEXT

P— RN GENERATION OF
ek _ COMPETITORS
STEPS5

| . Keep tabs on the
e cremingy ftedabe seci Wm- C O m p et i -:i O n &
potential

Z gL . acquisitions

TELL YOU MORE

I GE Healthcare I

a 1 connection works here. See all 49 561 empioyees on pfnkedin

About us Recent update See atl

15 from memby f the pub
necessanty represent GE Healthcare views, and we do not




cover

DlSCOVER J up to connect t; ew mdustry or passion

Harvard Business Review

520,288 Mombers

Harvard Business Review is the leading destination for smart management thinking. Through our
flagship magazine, books, and digital content and tools pubkshed on HBR.org, we aim to provide
rof , the world with rigo §

ights and be._.. Show mar

ST E P 6 Share an article, photo, or update

® lmag;
Shannon ({Stabo) Brayton SR m

Stay on top of the e P
leac

your industry =

& Write an article

Here at J&J, I'm looking for an eCommerce lead to work with Amazon - data,

[ ) [ ]
nughts cunosity, customer partnership joint goals and dynamism will lead the
way. You'll get a chance to both coach us and be part of the worlds larg .. .see more
Manage your network

® See all Premium features
A Uke = Comment & Share

About us Recent update See all

At Microsoft, our mission Is to empower every person and every
Qrganization on the plangt to achigve more, Qur mission iy o
grounded in both the wortd in which we live and the future we
strive to create. Today, we live in a2 mobile-first, cloud-first
C O M PAN I ES world, and the transformation we are driving across our
businesses is designed to enable Microsoft and our customers
to thrive in this world

We do business in 170 countries and are made up of 114,000 Tech helps The Empowerment Plan empl..
passionate employees dedicated to fulfilling our mission of ewt meriof com
helping you and your organization achieve more



LEAD IN THE DIGITAL AGE

STEP 7

STEP 8

STEP 9

STEP 10

Be a voice of your industry & build
thought leadership

Show that your company has socially
engaged & authentic leaders

Accelerate business through relationships

Attract & retain the best talent




POST & SHARE UPDATES

Linked in . Offcal ¢

Secrets of LinkedIn’s Top Voices: WHat You Can Do to
Make Your Writing Standg Out

| AP [in o JEETR v s e

Every day on Linkedin, wo 500 professionals taking 1 the¥ keyboards 1 make 56160

of the world. We now have more than 3 milion unique writers on the publishing
platiorm creating 100,000 articles per weok. Today wo spotight the must-know writers

Share

Share to Feed Send as Message

Shannon (Stabo) Brayton

COMMENT & SHARE

Dear Silicon Valley: America's fallen out of love with you

STEP 7

Be a voice of your
industry & build
‘hought leadership




LEVERAGE LINKEDIN AS A COMMUNICATIONS PLATFORM

STEP 8

Show that your
company has
socially engaged &
authentic leaders

LINKEDIN INFLUENCERS
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F Share profile @

Shannon (Stubo) Braytc
Global Marketing and Communicatic J5" Connect
Linkedin Bl inMail

San Francisco Bay Area « 500+
.;1;, Save to PDF

R Report/Bloc

| have more tha

SHARE SOMEONE'S
PROFILE

STEP
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LINKEDIN LEARNING
WITH LYNDA.COM
CONTENT

STEP 10

Attract &
retain talent

a culture of

learning boosts -t ey Rimmecuee | | Esebnes,
employee ﬂ ) | ' g
productivity by up

to -

00%
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1. PHOTO

An up-to-date and good . 3 LOGATION

2231%5:(;35;?22 t;)n open Jeff Weiner - 3rd Lt;cation will allow your potential

- ) e 3 CEO at LinkedIn o

and connect leader and adds : partners to find you. Additionally, you
Linkedin « The Wharton School + f a

credibility to your profile. Sass Pitaciico By Avis will stand out in searches up to 23X.

Internet executive with over 20 years of experience, including general management of mid to
N N large size organizations, corporate development, product development, business operations, ...

See more~

3. SUMMARY
The summary is a more personal
overview of your career and an

opportunity to highlight any areas of Experience

expertise. ceo
Linkedin
Dec 2008 - Present « 9yrs 4. EXPERIENCE
Connecting the world's professionals to make them more productive and The experience section allows you
successful. Since joining the company in December 2008, Linkedin has expanded to highliaht vour work history and
its global platform to 23 languages and more than 30 offices around the world, 9 Q Y W he > y
grown its membership base from 33M to more than 500M, and increased its key positions you held. It is also an
revenue from $78M to over $4B in 2017. opportunity to include any Board or

) Chair experience that illustrates your
Media (8) Next > ;
leadership.

o Bay Area Council 2012: The o The Art of Conscious
Next Human Leap Leadership, Wisdom 2.0 2013

5. PICTURES & VIDEOS

Using photos, presentations and T Member, Board of Directors
other rich media is a helpful tool in

demonstrating your thought leadership

and promoling your company.



Education

The Wharton School
Bachelor of Science, £

—

1988 - 1992

7. ENDORSEMENTS
Endorsements are a great way to
ilustrate expertise. By endorsing
your team members and partners
you can show them your
appreciation and highlight their skills.

Leadership - 93+

Recommendations
Received (7) Given (22)

Derek E. Baird
Experienced Creative,
Social & Digital
Strategist -
Kids/Tween/Teen &
Family

January 19, 2011, Derek
JL dr'eported directly to

9. INTERESTS

By following groups, companies or
Influencers you will be able to stay

in touch with all the updates. Your
interest can be reflected in your
profile and indicate to your network
that you are staying current with your
industry.

® Interests
Mark Cuban
President
3,477,526 followers

Friends of Linkedin
U 15,593 members

Laszlo Bock @
CEO and co-founder of Humu. Fo...

809,863 followers

® Featured Skills & Endorsements

Endorsed by Ambassador Shabazz and 19 others who are
highly skilled at this
[} Endorsed by 135 of Jeff’s colleagues at Linkedin

. Endorsed by Dharmesh Shah and 26 others who are highly
skilled at this

m Endorsed by 46 of Jeff's colleagues at Linkedin

6. EDUCATION
A completed education section ensures
up to 11x* profile views. This can be
also a great way 1o build relationships
of trust with your school alumni.

While | was at Yahoo!, | had the honor of working for Jeff on the
Yahoo! Teachers social networking product. Jeff was our
executive sponsor on this project and he was our strongest and
most passionate advocate.

His k ledge of the Internet and youth media
space was invaluable and his gic eye was instrumental in
moving our product from a hack day idea into a full beta.

On this project Jeff also demonstrated his deep and

ing i to social responsibility. Jeff is a doer.
Throughout his tenure on this project he was always more than
willing to channel the many resources at Yahoo!, as well as his

Arianna Huffington
Founder and CEO at Thrive Global

6,637,839 followers

Accel Partners
oo 61,475 followers

Hiroshi Mikitani
CEO, Rakuten Inc.
944,658 followers

8. RECOMMENDATIONS
Recommendations are an engaging,
peer-empowered way 1o build trust.






